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Abstract. The article examines how digital economy technologies change the living conditions and economic behavior
of people. Attention is focused on business behavior and new opportunities in the business environment. In particular, they
examine changes in business strategy, competition, new marketing and customer relations opportunities, the emergence of new
sources of profit and competitiveness factors. Organizational forms and new methods of doing business in the context of digital
transformation and digital economy are analyzed.
At the same time, the key elements and features of the digital economy based on the development of information and
communication technologies, the Internet and other technologies are being explored. It seems that in the context of evolutionary
digitalization, there is a need for a structural transformation of business processes and the search for new models of doing
business using digital technologies. The uneven spread of digital business in different countries is determined by the level of
readiness of society and the economy for the transition to a new vector of development. In the domestic business environment,
there are certain barriers that hinder the growth of digitalization. The article discusses the main problems and ways of business
development in the digital economy.
At the same time, data on the development of e-commerce as a factor in the development of digital entrepreneurship in the
Republic of Kazakhstan are considered and analyzed.

Keywords: digitalization, e-commerce, digital economy, online store, digital business

Outside the time, the development of the digital economy is taking place all over the world and in all spheres of
society due to innovative growth and transformation of processes because of the emergence of new technologies.
However, the digital economy is developing unevenly in different countries and regions, creating both new opportunities
and barriers that need to be overcome to successfully conduct business activities on digital platforms. Data is
transformed in a modern environment into a new production factor that allows you to create value for the consumer and
build business activity at a different technological level. In this regard, the digital economy and the problem of its
construction is becoming one of the most important topics studied by various foreign and Russian scientists. It is
important to note that over the past decades, not only have not received the development of information and
communication technologies traditional for Western countries (from the English information and communication
technologies (ICT)), but no conditions have been created for the transition to a digital economy. The dynamics towards
the digitalization of business and non-commercial areas of activity of organizations is observed at an extremely low
level. At the same time, the digitalization of all spheres of the economy in developed countries has been going on for the
past thirty years. The need to identify the main challenges on the way to the digital transformation of the country's
economy, as well as to identify business models based on digital data, determines the high relevance of the study
conducted by the author, especially in the current conditions of development of Russian enterprises.

The established definition of the term «digital economy» (from the English digital economy) does not exist, and different
scientists approach the interpretation of this concept from different positions. In particular, the authors of studies [1]
define the digital economy as a set of technologies that transform the system of socio-economic relations. Other
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scientists [2,3] identify the digital economy as a system of high-tech elements that allow stimulating the innovative
growth of the economy.

For example, D. Kozye in his definition provides the main support for business operations aimed at the main goal
of realizing entrepreneurial activity - earning. This opinion is also shared by Evod Ilayes [4]. L.S. In Klimchen's version, e-
commerce is defined as a component of e-business, and e-commerce is described as a separate case of e-commerce
[5].

These authors consider e-commerce and e-commerce to be synonymous or separate cases of each other.

0.A. The definition proposed by Kobelev is consistent with this, he considers electronic trade as the main
component of electronic commerce and defines it as «business activities for the implementation of commercial
operations, exchange of data using electronic means» [6].

E-commerce as an Internet trade is also supported by other Western economists, for example, Eymore D. also
studied [7]. Also, I. Goldovsky, who explained that «electronic commerce means the sale of goods with minimum
organization of demand for goods via the Internet» [8].

S.V. Pirogov explains electronic commerce as «technologies of conducting commercial operations and
managing production processes using electronic means of data exchange» [9]. By introducing the concept of
«management of production processes», the author explains the importance of a systematic approach to the problems
of managing trade and investment flows in accordance with financial risks, and electronic commerce makes it possible
to make such management more effective. The advantage of this approach is that MRP, MRP II, ERP etc. is a reminder of
the management of production processes that opens up opportunities to enter the subject area of systems.

Some specialists, describing the established terms, in the legal sense, it includes a number of contracts in
electronic form on international and domestic markets, for example, goods delivery, purchase and sale, banking
contracts, insurance, passenger transportation or sea, air, railway transport. It is assumed that the transport of goods
also explains the contracts related to any business and industrial cooperation.

Research is based on the use of the following scientific methods: generalization from the particular to the
general, from the general to the economic evaluation (analogy). The choice of research methods is focused on achieving
the set goal, namely the risks and opportunities of the domestic digitalization market. Research methods help not only to
collect facts, but also to check them, systematize and identify non-random dependencies and determine the causes and
possible consequences.

In the context of a high degree of uncertainty in entrepreneurial activity, there is a sharp increase in interest in the

problems of ensuring the sustainable development of enterprises, their ability to carry out diagnostics quickly and
effectively and transform work, adequately responding to changes in the external and internal environment in the era of
the digital economy.
The introduction of digital technologies in all areas is the most important condition for the sustainable development of
the country. The digitalization of the economy is necessary to create convenient platforms for comfortable interaction
between the state and enterprises, to reduce the administrative burden on business, to increase the efficiency and
transparency of the economy and the entire public administration system.

Reducing the administrative burden on business and improving public administration using new technologies
are already the main areas of work in modern realities.

The digital economy is an activity in which an important production factor is data presented in digital form, the
processing of large amounts of data and the use of final estimates, which, compared with traditional methods of activity,
can significantly increase the effectiveness of various types of activities, technologies, equipment, and machines used,
storage, pre-sales preparation and sales, logistics and delivery of goods and services.

Economic, social, technological, legal, etc., for the development of e-commerce in Kazakhstan. the initial
foundation of conditions has been formed.

Further improvement of e-commerce management is possible only when the state takes into account the
development of the entire external and internal factors of the country and implements quality management actions
and measures.

The priorities of the e-commerce market for the economy of Kazakhstan are to reduce the share of the
shadow economy, develop cross-border trade, increase the welfare of the country's population, COC, etc. is concluded
with development.

In developed and developing countries, e-commerce is developing as much as possible, and its positive
influence affects not only the business sphere, but also the quality of life of the people of the whole country. In
particular, citizens have access to a greater number of goods at lower prices thanks to e-commerce.
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For example, it can be said due to attraction to international trade. From the point of view of impact on business, it is
worth noting that the growing popularity of e-commerce leads to an increase in the number of people who want to
open theirown business in this sphere.

Accordingtotheresults of 2017, 110 new subjects of electronic trade were registered. 1,658 online stores are
operating inthe Kazakhstan market, and the number of customers has increased by 5% during this period.

At the beginning of 2022, 226 new subjects of electronic trade were registered, about 1868 online stores are
operating, the number of buyersis 1,5 million. multiplied by a person, Figure 1.

1868,0 Y =42
R>=1

1826,0

1658,0

2017 2018 2019 2020 2021 2022

Electronic trade entities (internet stores)

——JIuneitnas (Electronic trade entities (internet stores))

Figure 1. Quantitative dynamics of e-commerce entities in the Kazakhstan e-commerce market, 2017-2022.
Source: Compiled by the authors from data [10].

The linear trend data in Figure 1 is used to illustrate time series forecasting that is increasing at a constant
rate.

Thelineartrend equation has the following form:

y=ax+b,

here:

yisthe number of e-commerce entities,

X —years.

The linear trend in Figure 2 graphically displays the near forecast trends of the data. The approximation index
R2is high, equal to 1, which proves that the number of e-commerce entities is constantly growing, and reliability is ata
highlevel.

The established definition of the term «digital economy» (from the English digital economy) does not exist, and
different scientists approach the interpretation of this concept from different positions. In particular, the authors of studies
[1] define the digital economy as a set of technologies that transform the system of socio-economic relations. Other
scientists [2,3] identify the digital economy as a system of high-tech elements that allow stimulating the innovative growth of
the economy.

For example, D. Kozye in his definition provides the main support for business operations aimed at the main goal of
realizing entrepreneurial activity - earning. This opinion is also shared by Evod llayes [4]. L.S. In Klimchen's version, e-
commerce is defined as a component of e-business, and e-commerce is described as a separate case of e-commerce [5].

These authors consider e-commerce and e-commerce to be synonymous or separate cases of each other.

0.A. The definition proposed by Kobelev is consistent with this, he considers electronic trade as the main
component of electronic commerce and defines it as «business activities for the implementation of commercial operations,
exchange of data using electronic means» [6].

E-commerce as an Internet trade is also supported by other Western economists, for example, Eymore D. also
studied [7]. Also, I. Goldovsky, who explained that «electronic commerce means the sale of goods with minimum
organization of demand for goods via the Internet» [8].

S.V. Pirogov explains electronic commerce as «technologies of conducting commercial operations and managing
production processes using electronic means of data exchange» [9]. By introducing the concept of «management of
production processes», the author explains the importance of a systematic approach to the problems of managing trade
and investment flows in accordance with financial risks, and electronic commerce makes it possible to make such
management more effective. The advantage of this approach is that MRP, MRP I, ERP etc. is a reminder of the management
of production processes that opens up opportunities to enter the subject area of systems.
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Some specialists, describing the established terms, in the legal senseg, it includes a number of contracts in electronic form on
international and domestic markets, for example, goods delivery, purchase and sale, banking contracts, insurance,
passenger transportation or sea, air, railway transport. It is assumed that the transport of goods also explains the contracts
related to any business and industrial cooperation.

Research is based on the use of the following scientific methods: generalization from the particular to the
general, from the general to the economic evaluation (analogy). The choice of research methods is focused on
achieving the set goal, namely the risks and opportunities of the domestic digitalization market. Research methods
help not only to collect facts, but also to check them, systematize and identify non-random dependencies and
determine the causes and possible consequences.

In the context of a high degree of uncertainty in entrepreneurial activity, there is a sharp increase in interest in

the problems of ensuring the sustainable development of enterprises, their ability to carry out diagnostics quickly and
effectively and transform work, adequately responding to changes in the external and internal environment in the era
of the digital economy.
The introduction of digital technologies in all areas is the most important condition for the sustainable development
of the country. The digitalization of the economy is necessary to create convenient platforms for comfortable
interaction between the state and enterprises, to reduce the administrative burden on business, to increase the
efficiency and transparency of the economy and the entire public administration system.

Reducing the administrative burden on business and improving public administration using new
technologies are already the main areas of work in modern realities.

The digital economy is an activity in which an important production factor is data presented in digital form,
the processing of large amounts of data and the use of final estimates, which, compared with traditional methods of
activity, can significantly increase the effectiveness of various types of activities, technologies, equipment, and
machines used, storage, pre-sales preparation and sales, logistics and delivery of goods and services.

Economic, social, technological, legal, etc., for the development of e-commerce in Kazakhstan. the initial
foundation of conditions has been formed.

Further improvement of e-commerce management is possible only when the state takes into account the
development of the entire external and internal factors of the country and implements quality management actions
and measures.

The priorities of the e-commerce market for the economy of Kazakhstan are to reduce the share of the
shadow economy, develop cross-border trade, increase the welfare of the country's population, COC, etc. is concluded
with development.

In developed and developing countries, e-commerce is developing as much as possible, and its positive
influence affects not only the business sphere, but also the quality of life of the people of the whole country. In
particular, citizens have access to a greater number of goods at lower prices thanks to e-commerce. For example, it
can be said due to attraction to international trade. From the point of view of impact on business, itis worth noting that
the growing popularity of e-commerce leads to an increase in the number of people who want to open their own
businessin this sphere.

According to the results of 2017, 110 new subjects of electronic trade were registered. 1,658 online stores are
operating in the Kazakhstan market, and the number of customers has increased by 5% during this period.

At the beginning of 2022, 226 new subjects of electronic trade were registered, about 1868 online stores are
operating, the number of buyersis 1,5 million. multiplied by a person, Figure 1.

1868,0 Y =4
1826,0 R*=1
1784,0
1742,0
1700,0
1658,0

2017 2018 2019 2020 2021 2022

we Electronic trade entities (internet stores)

= JIuneitnas (Electronic trade entities (internet stores))

Figure 1. Quantitative dynamics of e-commerce entities in the Kazakhstan e-commerce market, 2017-2022.
Source: Compiled by the authors from data [10].
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The linear trend data in Figure 1 is used to illustrate time series forecasting that is increasing at a constant
rate.

The linear trend equation has the following form:

y=ax+b,

here:

y isthe number of e-commerce entities,

X —years.

The linear trend in Figure 2 graphically displays the near forecast trends of the data. The approximation index
R2is high, equal to 1, which proves that the number of e-commerce entities is constantly growing, and reliability is at a
high level.

Accordingtothe latest data, 71,6 thousand employees are employed in the industry.

For example, according to experts, the volume of electronic trade in 2014 was 129 billion. amounted to tenge,
andin 2022 its volume will be 210 billion. tenge orincreased by 112%.

In the next period, the growth doubled and the market increased by 3.2 times. The market size in Kazakhstan
inthe period of 2014-2022 shows persistent dynamics of growth, Figure 2.

y = 46,37x + 76,85
R>=0,9974
494,2
4478
401,4

355,1

2014 2015 2016 2017 2018 2019 2020 2021 2022

muw billion tenge —JIluneiinas (billion tenge)

Figure 2. Dynamics of the volume of the Kazakhstan e-commerce market in 2014-2022, bin. Tenge
Source: Compiled by the author based on data [10].

The linear trend shown in the figure indicates positive market dynamics. The detection methodology is
similarto Figure 2.
The main playersin the market are:
-online stores;
-Information and advertising sites on the Internet;
- Electronic trading platforms.
Inthis period of time, the main turnover of trade operations is carried out by :
-through various online stores — 98,5 bin. in the amount of tenge or 62% of all turnove.
-3,9 billionthrough various information and advertising sites on the Internet, in the amount of tenge or 2%;
-e-commerce sites through — 57,2 bin. all the same or 36%, Figure 3.

= OTaHAbIK MHTEPHET-AyKeHAepae = WeTeNAiK UHTepHEeT-anaHaapAa

Figure 3. The structure of sales in 2022 by their places of implementation, %
Source: Compiled according to the author's data [11].
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When it comes to the maximum popularity of online stores, internet marketing, which allows attracting a large
number of target customers, has received the most sufficient developmentin all aspects.

At the same time, the sales structure itself has been ambiguous in recent years by the main trade sector,
Figure 4.

2014 2015 2016 2017 2018 2019 2020 2021 2022
k = Retail =™ Wholesale trade = Services ‘

Figure 4. Electronic sales structure
Source: Compiled by the author according to data [11].

At the beginning of 2022, e-commerce activity will cost 71,2 bin. tenge, goods (retail and wholesale) 88,4 bin.

tenge, Figure 5.

m Selling services

m Sale of goods

Figure 5. Sales structure by types in 2022, %
Source: Compiled by the author according to data [11].

According to the National Bureau of Statistics, the most popular product categories among buyers are
clothing and electronics. Today, these two segments account for more than half of all online purchases, Figure 6.

\

= accessories and equipment = cosmetics = household products = clothes and shoes

Figure 6. Categories of goods received in 2022 data on, %
Source: Compiled by the author according to data [12].
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Not only the size of the market, but also the volume of delivered parcels is growing.
For example, according to the postal operator, in 2021, 15,3 min. parcels were sent, and in 2022 this indicator increased by 43%
and its level is 21,9 min. reached the parcel [13].
Among the services implemented through the Internet, the following are implemented as the greatest demand of customers:

- sale of tickets for each type of transport — 29,3 hillion. tenge;

- payment of reservation and accommodation service reached 5,2 billion tenge;

- distribution of tickets for recreation, culture, entertainment, and sports — 1,9 billion;

- advertising services — 1,8 bIn. tenge;

- intermediary service — 1,7 bin. tenge.

H Tickets distributed to vehicles

W Payment for reservation and accommodation services
Distribution of tickets in the sphere of leisure, entertainment,
culture and sports

wintermediary services

® information services

® distance education services
hosting services

® Domains (location on sites) support services 0.09

consulting services

mother services

mservices in the field of advertising

Figure 7. 2022 according to the structure of purchase of services, %
Source: Compiled by the author based on data [13].

According to the data obtained from the research conducted by the National Bureau of Statistics, people aged 6-74 who
use the Intemet make up 50,6% of the total population, and half of the users (25,3%) make purchases through Internet stores.

= Up to 2000 tenge
® From 2000 to 5000 tenge
From 5000 to 25000 tenge

41%

More than 25,000 tenge

Figure 8. Cost of goods and services ordered via the Internet
Source: Compiled by the author based on the information of the Statistics Committee of the Republic of Kazakhstan [14].

Online stores is more than 25,000 tenge (48,1% of the total number of online purchases) and its value is from 5,000 to
25,000 tenge (40,8 %). This shows that Kazakhstan users make large purchases over the Interet and offers at relatively lower
prices than retail outlets, and this is an additional incentive for the development of Internet commerce in the Republic of
Kazakhstan.

An important element of the development of the e.commerce system is electronic payments, with mobile devices, etc. is
to ensure the most convenient and accessible use of various types of electronic systems implemented during payment.

As shown by the analysis of the main directions of ecommerce management in Kazakhstan, ecommerce dynamics in
Kazakhstan are characterized by positive growth trends. Currently, the market structure is relatively balanced. Only a small number
of enterprises, mainly concentrated in large cities, are registered on the electronic trade market. The demand of enterprises to
purchase goods online is increasing day by day, according to consumers, this is due to the large selection of goods at lower prices
compared to offline trade, as well as the availability of opportunities to obtain goods that are unavailable in certain regions of the
country.

The concentration of sales is fragmented by regions, because large regional centers are preferred for sellers, where there
is a large number of customers, logistics and financial infrastructures, etc. well developed.
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The problem of optimizing the delivery of goods in electronic commerce clearly requires a review of the general basis of
the organization of the activities of each of the business entities that create the corresponding electronic store or electronic
commerce network.

In order to ensure quality delivery of goods to such enterprises, it is objective to revise the organizational structure of e-
commerce enterprises with the creation of a special service (in organized divisions, departments) of logistics or small enterprises -
individual employees responsible for organizing the delivery of goods and other aspects of logistics activities. Further, it is
recommended to improve the overall operating system as a set of logistics operations performed by separate departments of the
enterprise within the framework of a specific logistics chain for an enterprise (electronic store), which should first of all focus on the
issues of planning the main economic flows:

- purchases;

-technology of the electronic store and its composition the process;

- sale and delivery of goods to buyers [15].

In this system, the problems of organizing the sale and delivery of goods to buyers, which must be carried out taking into
account the greatest possible satisfaction of the demand for goods and services for the lowest possible costs of the electronic
store, take a decisive place.

In this regard, the organizer of the electronic store should clearly define the mission, goals, and principles of the quality of
customer service, which is a priority and determining factor for this enterprise. And on this basis - should form a system of
customer service standards, in particular, customer service procedure, receiving and processing of their orders, fulfillment, including
delivery of goods to customers.

Thus, the formation of the electronic trade system is based on the use of modem types of computer and software,
accelerated development of information technologies, coverage of a concentrated contingent of customers, creation of electronic
trade infrastructures for the delivery of goods and payments. The economic content and purpose of electronic trade is
implemented during the sale of goods by the electronic store, therefore, the operations of the sale of goods should be clearly
regulated with the aim of protecting the economic interests of both consumers and business entities - organizers of electronic
trade.

The nature and features of the organization of business processes of electronic trade largely depend on the product
profile of the enterprise and its specialization in the implementation of goods of a virtual or tangible nature.

There was a great opportunity for the development of international trade in the process of globalization. However, the
COVID-19 pandemic has led to an increase in online shopping. The rise of e.commerce sales through B2C (business-to-consumer)
channels can see the online sector of medicine, household goods and food particularly hot. Currently, there are more than two
thousand online stores in the country, including only 6071 online stores registered for income tax benefits.

Today, there is no special legal document in the Republic of Kazakhstan that fully regulates e-commerce, that is, it helps to
collect, systematize and define the main elements of e<commerce, and allows to harmonize the legislation of the Republic of
Kazakhstan with the legislation of the EU. There are only a number of separate standards to regulate specific issues. If we
distinguish among them the ones suitable for the purpose [16].

DSTU is guided by CWA 14365 (CWA 14365:2004, IDT) on the use of electronic signatures. CWA - The purpose of this
series is summarized in providing guidelines for the use of electronic signatures.

Therefore, the development of Internet trade in the Republic of Kazakhstan is extremely important, because it is an
effective tool that allows many Kazakhstani companies to enter the world market. In conclusion, e.commerce will stimulate the
further development of both Internet technologies and all financial infrastructures in the Republic of Kazakhstan. For this purpose, it
is necessary to create appropriate regulatory frameworks, guarantee documents and reference-information set.

It is necessary to take measures to improve the legislation that provides for the protection of consumer rights and ways to
promote electronic commerce.

It is worth noting that Kazakhstan today does not have a targeted draft law that contains all the provisions related to the
protection of consumer rights in one document. This document should take into account all working moments related to the
protection of the online buyer, from his registration on one or another site or online store to the moment of receiving the goods.

Thus, since the state is a full participant of the electronic commerce market, it covers all aspects of electronic commerce
and conducts electronic payments, goods transactions, entering into contracts, etc. It will be in his interest to create effective laws
that regulate. Regulation of e-commerce issues in the legal field will be the impetus for the intensive stage of further development
of both domestic e-.commerce and international ecommerce.
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EVALUATION

Anoamna. Maxanada yugpivlk 5KOHOMUKA MEXHOI02UANAPbL A0AMOAPObIY OMIp CYpy dHca20aiiapsbl MeH
IKOHOMUKANBIK MIHe3-KYIKbIH Kalall e32epmemini Kapacmolpuliaovl. Ickeprik MiHe3-KYablK neH ICKeplik opmaoasgvl Hana
MYMKIHOIKmepee Hazap ayoapuliaosl. Aman aiimkanoa, onap OusHec Cmpame2uscblHOazbl e32epicmepoi, bacekenecmikmi,
MapKemuHemiy Jcaya MyMKIHOIKMePiH JcoHe KIUeHMMmMepMeH KapblM-KAmblHACMbL, JHCaHa natoa Ke30epiHiy nauda OonybiH
JlcoHe bOacexeze Kabinemminik gaxmopnapvln zepmmetioi. Lugpnvix mpancopmayus dcone yupivik 3KOHOMUKA
KOHMeEKCMIHOe OU3Hecmi Jeypizy0il YibLMOACNbIPYUbLIBIK HOLCAHOAPbL MEH JCana 20icmepi mandanHaowl.

Convimen Kamap, aknapammulK-KOMMYHUKAYUATBIK IEXHON02UANAPObl, UHMEPHEmmi dHcaHe 6acKa mexHonousnapobl
oamvimyea Hezizoenzen Yuppuvlk IKOHOMUKAHBIY Heei3el anemenmmepi MeH epekwienikmepi sepmmenyoe. DGOTOYUATbIK
yugpranowvipy Konmexcminoe 6usHec-npoyecmepoi KYpolibiMObIK MypAeHOIpYy JHcaHe YuppivlK mexHoI02UaIapovl nauoalana
omulpbin, busnecmi Kcypeizyoiy dcana yneinepin izoey Kaxcemminiei 6ap cuakmol. Op mypai endepoe yuppnovix busnecmiy
OIpKenKi mapanimaysl Ko2am MeH SKOHOMUKAHbIY OaMyOblH JHCAHA 8eKMOPbIHA KouLyee OaublHObIK OeHeelliMeH aHbIKmMAanaobl.
Omanovix OusHec-opmaoa yugpianovipyovly ecyine kedepei kenmipemin Oeneini 6ip xkedepeinep 6ap. Maxkanada yugpnoix
9IKOHOMUKAOAZbI OU3HECTi 0ambIntyObly Hezi3el Macenenepi Met Hcondapbl Kapacmulpuliaobl.

Convimen kamap, Kazagcman Pecnybnuxaceinoa yudpiolx kacinkepiikmi 0amulmy (hakmopul peminoe 31eKmpoHoblk
KOMMepPYUAHbL 0aMblmy mypaiivl 0epeKkmep Kapanaobl HcaHe MAai0aHaobl.

Tyiiindi ce30ep: yudpranowipy, s1eKmMpOHObIK KOMMEPYUS, YUDPIbIK IKOHOMUKA, UHMeEPHem-0YKeH, Yugprvlk OusHec
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Annomayusn. B cmamve paccmampusaemcsi, Kak mexHono2uu yu@posoil IKOHOMUKU MEHSIOM YCA08UsL JHCUSHU U
9KOHOMUYECKOe nogedeHue 1roell. BHumarue cocpedomoueHo Ha 0e1080M NOBEOCHUU U HOBbIX BO3MOICHOCTIAX 8 OuzHec-cpeoe.
B uacmuocmu, onu uzyuarom usmeneHusi 6 OusHec-cmpameuu, KOHKYPEHYUIO, HOGble GO3MOJICHOCMU MApKemuHeda u
63AUMOOMHOWEHUN C KIUCHMAMU, NOSAGIEHUE HOBbLX UCMOYHUKOS NpudbLIU U (PAKmopsl KOHKYPEHMOCHOCOOHOCMU.
AHanusupylomes opeanuzayuoHHvle GopmMbl U HOBble Memoobl 6edeHust Ou3Heca 6 Konmexkceme yu@poeoi mparcgopmayuu u
Yupposoil IKOHOMUKU.

B mo dice epemst usyuaromest Knouesvie 3neMeHmbl U 0COOEHHOCMU YUPPOBOT IKOHOMUKHU, OCHOBAHHOU HA pA38UMuUU
UHDOPMAYUOHHO-KOMMYHUKAYUOHHBIX mexHono2utl, Uumepnema u opyaux mexunonoeuil. [lpeocmasnsemcs, umo 6 konmexcme
I60NIOYUOHHOT YUPDPOSU3AYUU CYUJeCmBYen HEOOX0OUMOCHb 8 CIMPYKIMYPHOL Mpanchopmayuy OUHEC-npoyeccos U NOUcKe
HO8bIX MoOenell 6e0eHst OU3Heca ¢ UCNONb308aHUeM Yyu@poesvix mexnonozuli. Hepasnomeproe pacnpocmpanenue yugposoeo
OuszHeca 8 pasHuIX CMPAHAX ONpeoeisiemcs YPOGHEM 20MOGHOCMU 00uecmed U SKOHOMUKU K Nepexody HA HOGblU GeKMOp
passumusi. B omeuecmeennoul busnec-cpede cyuecmeyiom onpeoeieHhvie 0apvbepsi, KOmopble Npensimcmeyiom pocny
yupposuzayuu. B cmamwve paccmampusaromesi 0cnoguvle npobiemul u nymu pazeumust OusHeca 8 yu@posoi SKOHOMUKe.

B mo oice 8pems paccmampusaiomes u aHanuzupyIiomcst OaHHble 0 Pa3eumull J1eKmpOoHHOLU KOMMEPYUU Kak ¢akmopa
pazeumusi yugposoz2o npeonpunumamenscmea ¢ Pecnyonuxe Kazaxcman.

Knrouesvie cnosa: yugposuszayus, 51eKmpoHHas KoMmepyusi, Yu@poeasi IKOHOMUKA, UHIMEPHEM-MA2a3ut, yugpposotl
busnec
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